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FOREWORD 

The Ministry of Environment and Tourism remains committed to its 

mandate to compile and publish annual tourism statistics. The purpose of 

these reports are to provide up to date statistics as an indicator for the 

tourism sector performance. The tourism performance mainly rated in 

terms of international arrivals and tourist receipts. 

 

The tourism sector has long been recognized by the Government as one of 

the drivers of economic growth in various national documents. The 

Ministry is engaged in the development, growth and promotion of 

sustainable tourism in order to preserve the fauna, flora and cultural 

resources. 

 

In 2018, the results show that the number of tourist arrivals increased by 3.9 percent to 1,557,279 

from 1,499,442 visitors recorded in 2017. This covers all entries recorded at land borders, airports as 

well as harbours. The growth was mainly driven by the continuous increase of visitors from European 

source markets. 

  

Namibia, the tourism sector has experienced an upward trend since 2012. The rise in international 

tourists is the lifeline of many African countries including Namibia, as money is injected into the 

economy. This rise gives a positive indication that the tourism sector will remain thriving for the 

economic growth during this economic crisis as being experienced globally.  

 

The 2018 report was compiled with the data collected by the Ministry in collaboration with the 

Ministry of Home Affairs and Immigration (MHAI). The Ministry would like to congratulate Namibia 

Tourism Board (NTB) for its continuous marketing Namibia as a preferred tourist destination with 

endless horizons. 

 

It is therefore my pleasure and honour to present the Tourist Statistical Report 2018.  

 

 

 

Hon. Pohamba Shifeta (MP) 

Minister of Environment and Tourism 
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TOURISTS GROWTH RATE                                                                POPULAR TOURISTS POINT OF ENTRY 

TOP TEN TOURIST MARKETS                                                            TOP TEN OVERSEAS TOURIST MARKETS 

TOURISTS GENDER                POPULAR TOURISTS MODE OF TRAVEL 

TOURISTS PURPOSE OF VISIT              AVERAGE LENGTH OF STAY 

TOURISTS FROM NORTH AMERICA            OVERSEAS TOURISTS PURPOSE OF VISITS 

AGE OF OVERSEAS TOURISTS             TOURIST ARRIVALS FROM CHINA 

SEASONALITY               TOURISTS AGE PROFILE 

TOTAL FOREIGN ARRIVALS 

1,659,762 

(100.0%) 

EXECUTIVE SUMMARY 

TOURIST ARRIVALS                           

1,557,279 (93.8%) 

RETURNING RESIDENTS               

14,295 (0.9%) 

OTHERS                                                 

6,054 (0.4%) 

3.9% increase from 2017 to 2018 

2.1% increase from 2016 to 2017 

59.3% Male 

40.7% Female 

50.9%  Visiting Friends & Relatives  

34.8%  Holiday                          

12.3%  Business                                          

2.1%   Other purpose    

-8.4%  Increase of tourists from  

North America from 2017 to 2018.  

11.1%  Increase of tourists from  

North America from 2016 to 2017.     

65.8% Are above 40 years from 

European Tourist Markets.          

62.1% Are above 40 years from 

North America. Tourist Markets. 

31.8% comes between Jan-April.                                                 

34.3% comes between May-Sept.                                           

33.9% comes between Oct-Dec.    

50.2% age less than 40 years. 

49.8% age  above 40 years. 

0.1% increase from 2017-2018. 

 

16.6% increase from 2016-2017. 

 7.7%   Visiting Friends       

56.6% Holiday                          

10.4%   Business 

16 days in 2018                

19 days in 2017                 

19 days in 2016 

70.4% Road users 

28.0% Air Users 

30.8% North Eastern Borders.  

24.9% HKIA                                

24.7% Northern Borders.        

11.5% Southern Borders.  

SAME-DAY VISITORS                                   

82,133 (4.9%) 

Angola, South Africa, Zambia, 

Germany, Zimbabwe, Botswana, 

France, United Kingdom, USA, 

Netherland 

Germany, France, UK, USA, 

Netherland, Switzerland, Italy, 

Belgium, China, Scandinavia 
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Objectives 

The tourist statistical report depicts the flow of tourist arrivals in Namibia per annum.  

The main objective of this report is to provide up to date statistics to all tourism stakeholders. 

These statistics are relevant for planning, budgeting and evaluation of tourism programmes and 

projects as well as for the general purposes. The key users of tourism statistics include the 

Government of the Republic of Namibia (GRN), the Namibia Tourism Board (NTB), Namibia 

Statistics Agency (NSA),  the Bank of Namibia (BoN), National Planning Commission (NPC), 

Federation of Namibia Tourism Association (FENATA), research institutions, NGOs, donors, 

universities and the general public. 
 

Report sections 

The first section of this report contains comprehensive statistics presented in graphic formats 

that include foreign arrivals profile; tourist arrivals profile; tourists arrivals by region, purpose of 

visit, intended length of stay, gender, age group, point of entry, mode of travel and seasonality of 

travel   

The second part is an Annexure containing detailed statistical tables covering information on 

tourist profiles as specified in the first section. 
 

KEY CONCEPTS AND DEFINITIONS 

Foreign Tourist  

A foreign tourist is defined as “any visitor travelling to a country other than that of his/ her 

residence but outside his/her usual environment for more than 1 night but less than 12 months 

and whose main purpose of visit is other than the exercise of an activity remunerated from within 

the place visited”. This is the United Nation World Tourism Organisation (UNWTO) definition 

used to identify who is a foreign tourist visiting Namibia. 
 

Country of Residence 

The country of residence is one of the key criteria for determining whether a person arriving in a 

country is a “visitor” or “other traveller”, and if a “visitor” whether he/she is a national or 

overseas resident. The underlying concept in the classification of international visitors by place of 

origin is the country of residence, not their nationality. Foreign nationals residing in a country are 

assimilated with other resident for the purpose of domestic and outbound tourism statistics. 
 

Purpose of  Visit 

The main purpose of a tourism trip to a country (or place) is defined as “the purpose in the 

absence of which the trip would not have taken place”. It is determined by the main activities in 

which the visitors has been or will be involved during the trip at destination. The main purpose of 

the visit for the tourists are classified into four categories which are: Visiting Friends/Relatives, 

Holiday, Business, and Other (those reason that did not fall under the other three categories). 

The above definitions and classifications were applied in this study and, being internationally accepted, will  

allow for global comparison of Namibia’s tourism statistics. 

INTRODUCTION 
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LIST OF ACRONYMS 

GRN………………………………………………………………………………Government of the Republic of Namibia  

HKIA……………………………………………………………………………………..Hosea Kutako International Airport 

MET…………………………………………………………………………………Ministry of Environment and Tourism      

MHAI…………………………………………………………………………Ministry of Home Affairs and Immigration   

NTB…………………………………………………………………………………………………….....Namibia Tourism Board 

UK……………………………………………………………………………………………………………………...United Kingdom 

UNWTO…………………………………………………………………..United Nations World Tourism Organisation  

USA…………………………………………………………………………………………………….…..United State of America  
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Entry and Exit Points 

All Departure and Arrival Forms 

Forms are collected from  32 point 
of entries, including: 18 Border 

posts, 10 airports , 2 sea-ports and 
2 Islands on a quarterly basis by 

MET Officials 

Sorting 

Departure forms are set aside 

Arrival 

Forms 

Departure 

Forms 

Sorting 

Forms completed by Namibians are set aside 

Namibian 
Arrival 
Forms 

Sampling Coding 

Data 
Cleaning 

Data  
Verification 

Weighting 
& Analysis 

Draft  
Report 

Manually 
entered into 

CSPro and 
exported to 

SPSS 

A statistical 
sampling method 

used and the 
sample size of 
96,548 out of  

1,659,762 for 2018. 
Key variables used 

are entry points, 
months and  
nationality 

Stakeholders’ consultation  

METHODOLOGY 

Entry 

Final 

Report 

Foreign 
Arrival 
Forms 
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FOREIGN ARRIVALS PROFILE 

Figure 1: Foreign arrivals by Years, 2013- 2018 

Figure 2: Foreign arrivals by category, 2018 

The 2019 forecasting is based on a Naï ve Model  which assumes that foreign arrivals follows a 

random walk, and trends and turning points can therefore not be predicted (Goh & Law, 2002: 

501).  

 -
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WHO VISITED NAMIBIA IN 2018 
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TOURIST ARRIVALS PROFILE 

Figure 4: Tourist Arrivals  - Growth Rate: 2013 - 2018 

Figure 3: Tourist Arrivals by Year: 2013 - 2018 
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Figure 5: Overseas Tourist Arrivals : 2013 - 2018 



 

8 
Statistical Report 2018|Ministry of Environment and Tourism 

TOP TEN TOURIST MARKETS 

Figure 6: Top Ten Tourist Markets, 2018 
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TOURIST ARRIVALS BY REGION 

Figure 7(b): Tourist Arrivals from European Markets,  2013 -2018 

Figure 7(a): Tourist Arrivals from African Markets,  2013 -2018 
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Figure 7(c):  Tourist Arrivals from North America,  2013 -2018 

Figure 7(d):  Tourist Arrivals from China, 2013 -2018 
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TOURIST ARRIVALS BY PURPOSE OF VISIT 

Figure  8 (a): Tourist Arrivals  by  Purpose of  Visit, 2017-2018 

Figure 8 (b): Tourist Arrivals  by Region and Purpose of  Visit, 2018 
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Figure 9: Top Ten Holiday  Tourists, 2018 
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TOP TEN OVERSEAS TOURIST BY PURPOSE OF VISIT 

Figure 10(a): Top Ten Overseas  Holiday  Tourists 

Figure 10(b): Top Ten Overseas Business Tourists 
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INTENDED LENGTH OF STAY 

Figure 11(a): Average Intended  Tourists Length of Stay, 2015 - 2018 

 

Figure 11(b): Average Intended  Length of Stay  By  Regions, 2018 
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TOURISTS GENDER PROFILE 

Figure 12(a): Gender Distribution of Tourists, 2018 

Figure 12(b): Gender Distribution of Tourist by Regions, 2018 



 

16 
Statistical Report 2018|Ministry of Environment and Tourism 

TOURISTS AGE PROFILE 

Figure 13(a): Tourists Age Distribution, 2018 

Figure 13 (b) : Tourists Age Distribution by Regions, 2018 
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TOURIST POINTS  OF ENTRY 

Figure 14: Tourist Arrivals by  Points of Entry, 2018 
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TOURISTS MODE OF TRAVEL 

Figure 15(a): Tourists Mode of Travel, 2016 - 2018 

Figure 15(b): Tourists Mode of Travel by Regions, 2018 



 

19 
Statistical Report 2018|Ministry of Environment and Tourism 

Table 1: Tourist Arrivals by Airlines, 2018 

TRAVEL BY AIRLINE 

Figure 15: Tourist Arrivals by Airlines, 2018 
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TOURISTS SEASONALITY OF TRAVEL 

Figure 16(a): Tourist Arrivals by Month, 2018 

Figure 16(b): Tourist Arrivals by Quarters, 2018 
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Table 5: Tourist Arrivals by Nationality and Sex, 2018 
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